Free And Paid Lawn Care Lead Generation Methods To Get
More Customers

Lawn care businesses always start small with exclusively local clientele. It’s not difficult to
expand it beyond a neighborhood and get clients from the surrounding area, but you’d need a
lot of strategic marketing to reach that point. I’m sure you came here looking for tips on lawn
care lead generation for that very purpose.
First of all, treat your local clients well because much of this line of work depends on word-ofmouth advertisement. You can also generate a lot of non-local clients by taking your business
to various online platforms.
There are plenty of benefits of taking a lawn care business online. But there are also many steps
to it. You would need to choose the optimal options to generate the highest amount of lead.
You would also need to think of how you are going to retain your customers. I will explain all
these things; so that you can have a general idea of how to get lawn care customers.

The Importance Of Lead Generation For Lawn Care Businesses
Most marketers agree that lead generation is the beating heart of any business. Small
businesses and startups need to spend a lot of time behind lead generation. Businesses like
lawn care or landscaping do not generate too much organic interest from the get-go.
Organic interest refers to the people who are already interested in your service. That means
turning them into customers is far easier. But there is too much competition on the field for this
type of business. The other business owners often resort to aggressive marketing. So, organic
interest in this field is almost nonexistent.
They need to depend entirely on lead generation to turn in a profit. That is true for nearly all
service-based businesses. Lead generation is one of the best parts of inbound marketing. Here,
the marketer needs to introduce their services to prospective clients.
At the early stages, you want all the leads you can get. Even if these leads are not ready to turn
into clients. Every bit of exposure increases brand awareness, which can later turn into
increased sales. These low-quality leads can also turn into high-quality ones, and introduce new
customers.
But keeping a wide range of unqualified leads is not a long-term solution. You would need to
funnel your advertisements and lead generation campaigns eventually. Set it at a level that only
attracts qualified leads. Client retention is more important than lead generation in a lawn care
business. Never neglect your existing clients to focus on new leads.

Lawn Care Lead Generation With Online Activities
There are plenty of ways to use the internet for advertising any business, and lawn care is no
exception. The important thing is how you decide to leave your mark on online platforms.
Below, I will list some of the most useful things you can do to get more clients this way.

1. Having A Business Website

I cannot stress enough how important a business website is at this age. It is a surefire way of
generating more leads for any business. A well-designed website gives your potential clients a
sense of security and trustworthiness.

But, having a random website is not enough, especially with so much competition around. You
need the website to reflect your sincerity and professional outlook. Since your business is lawn
care service, you’d want the website to portray your expertise on the subject.
Follow these tips to make your website more appealing to potential clients:

● Make It Mobile Friendly: In case you haven't noticed, people prefer to use their phones
more often than their pcs. You need to make your advertisements reach them where they
spend most of their time. That is why having a mobile-friendly website is crucial.
In fact, not having a mobile-friendly website can have negative effects on your business.
People these days will simply scroll past your website if it does not load on the phone.
Responsive pages tend to make people feel secure, compared to badly scaled ones.

Websites that only support desktop versions scale terribly when you try opening them from
phones.
If someone clicks on your website and sees a broken page, they won't have a good first
impression. There is every chance that they will never open that website again, even when
they are on the desktop.
● Ensure Smooth Navigation: Efficient navigation is a crucial part of a well-built website. Easy
navigation can mean the difference between getting a client and not getting one. These
days, people like things on a fast-track. They prefer easy access to what they are looking for.
Your website needs to cater to that mentality. Go to a random lawn care website and try to
see how everything is laid out.
● Try To Pick a Memorable Domain Name: Domain names are one of the most crucial things
for all businesses. Think of it as a book cover in a world where people always judge things
based on face value. It could give your lawn care website instant credibility. On the other
hand, a random domain name can make people leery towards a business because it seems
fake.
A lawn care service domain name needs to reflect the business. Ideally, you would want a
domain name that matches your business name. But that could be fairly difficult if you
picked a common name.

Aside from that, try to make your website interactive. Meaning, it needs to respond faster and
have a dedicated contact section where visitors can reach you. Lawn care clients have a lot of
questions, so you also need to have a FAQ section about common gardening issues.
A lawn care website needs to reflect its purpose through its aesthetic. That means, having a
color scheme that fits. Try to keep the website's primary color scheme green and add pictures
of immaculate lawns. These visual cues will reassure the visitors about the legitimacy of the
website.

2. Drive Traffic to Your Website

Making a professional website and filling it with informative content is the first step. And It
won’t generate traffic on its own. You need to learn search marketing to drive traffic to your
website. Your website needs to come up in the search results when people look up things like
lawn care.
Things like Google ads are perfect tools to generate user traffic. You can go with a pay-per-click
setup. They will essentially put your website at the top of the regional search results for your
selected keywords, and you need to pay Google some money every time a potential client clicks
on your website.
They will visit your site eventually if they come across it often enough. That's how the modern
music industry works too. Hit songs become hits because they make sure it stays on every form
of media there is. The aggressive advertisement may seem annoying, but it is brutally effective

3. Establish Social Media Presence
Having your website for lawn care services is fine, but having a social media presence is nothing
to scoff at either. Social media influences people more than you think. Opening a Facebook
business page and keeping it active is not hard, so it is something worth doing.
You can choose to give updates every few days or keep them weekly. The main point is staying
consistent because it makes everything seem more reliable. You can also use Facebook ads to
drive more people to your page. Here are some tips on what type of content you need on which
platform:
● Twitter: Twitter is the most constrictive platform among the three main ones. Tweets need
to be short, yet informative. You need to get your point across with a few photos and about
280 characters.
No matter what schedule you choose, your tweets need to be very specific. You could also
choose to use gifs instead of plain photos to introduce one of your recent works.
You can use relevant hashtags to make your tweets reach the desired audience. The
hashtags for a lawn care business should be related to the zone of operation, lawn care, and
so on. You can even run polls to see what your clients might want.
● Facebook & Instagram: Lawn care business advertisements need to have a lot of amazing
pictures. You can show people your work through a visual format compared to words and

paragraphs. That's where Instagram comes in handy. It is mainly a visual platform focusing
on pictures and videos.
Setting up a business page on Facebook is also a viable option. You want to spread your
influence on all the platforms for the most exposure. Facebook owns Instagram, so they
complement each other.
These platforms also have poll systems, and you can interact with a lot of people here.
Updating these platforms should not take too much time, and it can help you snatch a lot of
local clients.
You can do region-based paid adverts on both Facebook and Instagram. Every bit of
exposure is a good thing for a small business. So, grab on to the social media bandwagon to
reap some easy benefits.

How To Generate Lead Locally?
Starting a lawn care business is tough because it is often extremely hard to generate your first
leads. It is a business that needs to start from a neighborhood and spread around it. So,
generating local leads is undoubtedly crucial for your business.
Alternatively, if you cannot get your local clients, that reflects poorly on your business. So, work
hard to spread your influence to the local people. Here is how to can get lawn care customers
in a local area:

1. Spread Pamphlets
Pamphlets are a good way to spread information about your business. Posters and pamphlets
will let the people in your locale know that you are in business, and it works well with word-ofmouth advertisements.
Posters and pamphlets add physical substance to whatever you are preaching. It makes your
business seem more reliable and legitimate.

2. Local Newspapers & Word-Of-Mouth

The local newspaper is one of your greatest assets as a lawn care business owner. Most regions
have local newspapers, and people often keep an eye on them for useful things. It will at least
get you one or two clients.
This business is about word-of-mouth connection. The more jobs you do, the more your
reputation will spread. Every home you work on will have neighbors who will see your work.
You can even chat with them in the passing.
This way of building up connections is the key to keeping a loyal client base. It is also one of the
only viable ways of getting local leads. And you can stop outside businesses from stealing your
clients by forming a professional relationship with them.

How To Retain Past Clients?
Generating client leads is one thing, but keeping them loyal to your services is way harder. Even
if you do an excellent job of servicing their lawn, most people might forget you if you do not
keep in touch. For your local community, you might stay relevant because of being a known
face, but it won’t be the same for a different location.
There are some tips on customer retention in this line of work:

1. Stay Connected
Try to leave an option for the customer to contact you. It could be through emails or an
interactive chat box on your website. Make them feel like it's easy to reach you, so they can talk
to you about their lawn issues whenever.
If they seek you out about an issue, try to pay a visit if the problem seems complex. This will
give you more facetime and get better acquainted with the client. But don't just wait for them
to reach out first.
You can easily keep in touch with your past clients by sending them updates and prompts when
necessary. But what constitutes ‘necessary’? You surely can’t send them emails willy-nilly. You
would need to choose the right time to send them these prompts.

A “thank you for using our services” type of email will be ok. It establishes a little connection
without being too spammy. You can even send an email to remind them when their lawn might
require some grooming. It is generally better to send such mains right before summer rolls in.

2. Offer Discounts
Lawn care customers are harder to get than other businesses. So, you would need to play every
trick in the book to keep them hooked. What marketing strategy has worked for centuries for
getting people to buy something? The answer is Discounts. Giving various types of discounts
can help you keep past clients, or even attract new ones.
Now, I'm not saying you need to offer 50% off on lawn care for life. But giving a little discount
on the first buy is not a bad option. That could even transition into brand loyalty depending on
your work quality.
But selecting the type of discount can be a challenging task. You can't copy some other lawn
care businesses blueprint either. You would need to base this thing on your business model. To
do that, first, think about what your business is.
You want to make your discounts sound more appealing than they are. For example, you could
offer 1 FREE mowing or other services instead of giving a % off. A set % off has less marketing
value than the word "free" even if the end amount is exactly the same. Do your research on
marketing strategies to draw up a profitable blueprint.

3. Encourage Them To Interact With Your Business
I discussed websites earlier. The importance of a well-made website goes beyond attracting
new clients. It can actively help you keep existing ones. The way of doing that is to ask the
clients to leave reviews on the website. It allows them to invest more into your business on an
emotional level.
Now, you could leave a comment section for the customers. But they could just drop one-liners
like "I'm very satisfied with the service" or something. That is not what you want. Shallow
reviews do not contain much substance to attract prospective customers.
You should design the review section to include some question prompts. Things like "What did
you like about our service", "What can we improve", "What did you dislike". This type of

prompt helps them write an organized review with some in-depth analysis. That is the type of
review people expect to see when they try to find your credibility.
You could also email your current client’s questionnaires. You may include feedback-oriented
questions here. Also, include some tips disguised as questions. Your goal is to gauge their
reactions and see what might interest them.

Conclusion
I hope that gave you some insight into lawn care lead generation. The key is maintaining your
presence on multiple platforms. The more people see or hear about your business, the better.
Even being a little aggressive is fine because it is not hurting anybody. But be courteous to
anyone you interact with.
Pace your advertisement so that it does not stay in people’s faces all the time. You cannot get
many clients by being annoying.

